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Welcome to the Bab Darna Visual Identity
Guidelines. This documentis your
essential resource for understanding and
implementing out brand's visual
language.
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Characteristics

Controlled, not emotional

Clear, not complex

Confident, not exaggerated

Minimal, not overloaded

Experience-led, not feature-led

System-driven, notrandom
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Preferred Words

managed — structured — seamless — prepared — controlled
performance — experience — ready — system — visibility

Avoid

best — guaranteed — hype — fastmoney — exaggerated claims —
aggressive sales tone
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02Focus on systems and outcomes ic promises

03.Use simple and directlanguage 03.Use urgent or aggressive sales language
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06 Keep writing shortand easy to scan
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